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Case Studies—NFL Players

Solution

Launch a 2008 program that builds on the NFL initiative “Stay Cool in School” by leveraging •	
the popularity of the NFL, trading cards and the Superbowl to reach and teach the targeted 
demographic

Reinforce key messaging with relevant materials for school, libraries and home enjoyment by •	
developing elements that work best in for each to drive desired results:

Classroom: print materials, posters, trading cards, essay contests with an assortment  •	
of prizes

Libraries•	

Home•	

Generate excitement by using program elements to create a contest that awards ten winners •	
with an amazing prize: Classroom visits from NFL Players  

Results-Touchdown!!

Over 10,000 libraries nationwide have received the program proudly displayed the NFL poster•	

The 2008 program generated hundreds of student essay submissions from the city of Tampa, •	
sending one lucky writer to Super Bowl events to interview players 

The fans have spoken: “We love these materials and so do our patrons, thanks!” a librarian from •	
Blackstone, MA raved

Challenge: 
Students look up to NFL heroes as role models and exemplars 

of dedication and athleticism. The NFL Players Association 

partnered with WRCP to create programs that cultivate a 

positive image of NFL players and inspire a winning attitude 

in students.   


