Join PRINT & DIGITAL to Deliver YOUR Message

CUSTOM PUBLISHING

Just as no two people are alike there isn’t just one way to Advantages of Print
deliver messaging content to your target. Print is highly visual | + High impact for targeted
and intimate with unparalleled staying power while Digital is messaging

ideal for providing more in-depth and targeted information. * Staying power

e Visual and tactile—
establishes a personal
connection

For full impact when reaching students, use them in tandem
and let them support and build off of each other.

—— : ; : * Supports multiple content
What Ar & IR types
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» Delivers tips, tools and
brand messages in a
practical and user-friendly
context

» Easily adaptable

e Supports online program

Advantages of Digital
* Engaging
* Reinforces key messaging

* Allows timely access in school
and at home

» Potential to add breadth and
1\ l-.ll 1{_;\ é\ l\ 1[ ' depth to information and tools
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Wr lllI]“ Contest D’i‘ i « Creates a conversation

e User-driven

Wirite any stery from the peint of view of a dog ara
differard animal for tha eppatunity 16 win grast prises

* Cost-efficient
- BAofies Sunl be 300 words of lsds.

AN - The contest ia open to stedents in grades T, B, and 5. * Data capturing capabilities
N CHTER How? .
RULES * Supports print program

You could win & Best Buy gif card ranging fram 350 1o 32,000/

PRIZES Corfest & open fom 1200 pm. Easiern Time on December 1, 2008, hnoagh 500 pm
Eassern Time on Janeany 30, Do,
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Weekly Reader Custom Publishing works For more information:
with partners to maximize impact and Contact your Business

. . . Development Manager or
prOVIde mUItIpIe tOUChpOIntS' Publisher, MaryEllen McLaughlin at

mmclaughlin@weeklyreader.com
For more information, visit www.weeklyreadercustompub.com (914) 242-9091



