
Challenge
To generate traffic to the opening weekend release of  

Marley & Me among junior high school students through an 

engaging writing contest with prizes for students and teachers   

For more information, visit www.weeklyreadercustompub.com

Case Studies—20th Century Fox

Solution

Weekly Reader Custom Publishing in conjunction with 20th Century Fox, created the  •	
Marley & Me Creative Writing Contest based upon the national language arts standards for 
grades seven through nine 

This original classroom program builds on the appeal of the movie to encourage students to •	
write a 300 word story from an animal’s viewpoint

Grand Prize winner received a $2,000 Best Buy gift card and a $500 donation made in his/her •	
name to an animal charity of choice, runner-up prizes include Best Buy gift cards

Prize structure recognized teachers and students•	

WRCP worked with targeted media outlets to promote the and raise awareness of  •	
20th Century Fox’s support of education
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Case Studies—20th Century Fox

For more information, visit www.weeklyreadercustompub.com

Results

Classrooms nationwide enjoy the fun of the •	 Marley & Me print 
program with 3,000 programs mailed 

23,000 contest entries received •	

A variety of media sources pick up the contest, notably  •	
The New York Daily News, The Washington Post, Forbes.com 
and USAToday.com

Contest buzz received millions of bonus impressions and  •	
generated thousands of  
contest entries in the opening weeks

Exposure and results exceeded client expectations •	

“�We are excited to host 
the Marley & Me Writing 
Contest,” said Elizabeth 
Gabler, President, Fox 
2000 Pictures. “The 
contest will give children 
the opportunity to express 
themselves by showing 
their literary creativity. I’m 
looking forward to seeing 
all of the imaginative and 
original ideas coming from 
entrants. Who knows, 
maybe there is a budding 
screenwriter out there.”


