The Reader’s Digest heritage is based in reading and a love of
stories shared. And Weekly Reader is all about making learning
involving, engaging, and fun. Working together, Weekly Reader
and Reader’s Digest created a dynamic multi-dimensional
program for families.

Partnership Program
Read, Write, Win!

In Book

* Promotional unit in September ‘08
Reader’s Digest Family Edition invites
readers and their kids ages 5-12 to
enter the contest. i
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» Features advertiser logos on all in-

school materials.
In School

* Contest was promoted to 4.5 million
students and 220,000 teachers
nationwide via Weekly Reader.

* Weekly Reader and Reader’s Digest
supported the program via full-page
ads in the August-September '0O8
Weekly Reader Teacher’s Guides.

Online

* WewReading customized minisite: contest entry, event details,
story-time activities, and advertiser sponsorship.

* Program listing and advertiser exposure on YMCA's website.

Read, Write, Win!

Contest asked kids to respond in words and/or pictures to the
question: “Your favorite character has jumped out of a book to spend
the day with you. Tell us: What happens next?”

» Judged by Reader’s Digest, Weekly Reader editors and renowned
children’s author Mary Pope Osborne (the Magic Tree house series).

e Three (3) Grand Prize winners received $500 savings bonds, a
library of Reader’s Digest children’s books and a personalized,
signed certificate from Mary Pope Osborne.

Learn more about what Weekly Reader and Reader’s Digest can
do to further your brand’s message.
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YMCA Events

“WewReading” combined
a reading and writing
contest for kids with a
community—and family—
focused event.

* WewReading events at
10 YMCASs across the
country in September
2008, reached 10,000+
consumers.

* Family reading and
activity events including
distribution of free books
to every child.

* Advertiser-sponsored
featured interactive
activities and goodies.

» Advertisers received
prominent brand
exposure.

For more information:

Contact your Business
Development Manager or
Publisher, MaryEllen MclLaughlin at
mmclaughlin@weeklyreader.com
(212) 850-7235.



